SROBRr ¥

Campaigns

Sarah Sinanan (1496754413926326) -

(€ Search and filter

B3 campaigns

+ Create

(W Duplicate - g Edit -

Campaign name

FUSL DU T DUT ATTUIVIC 1Y TIrra ivrsnne T,

Post: "WHAT ALL HOME-BUYERS NEED TO K.

Post: "Buying a home can be significantly les...

Post: "OPEN & FREETO ALL REAL ESTATE A..

Post: "Want to Buy Your First Home? Take the_..

Post: "2 weeks left! If your thinking about pur...

Instagram Post

> Results from 44 campaigns @

cxcludges aeleted items

Updated justnow ()

S5 Ad sets

More w View Setup @
sults Reach Impressions
ouUY Huo9u 944,231
269 4,948 8,089
51 ENgagements
594 2,622 3,270
SL engagements
12 309 351
Bt engagements
253 8,276 11,444
g1 engagemern
37 1,151 1,923
5t engagements
8,197 8,197 10,140
3,056,704

— 532,736

Ads

Il Columns: Performance w

Cost per result

alLL

Per Post Engagement

$0.37

Per Post Engagement
$0.13
*er Post Engagement
S0.42
er Post Engagement
50.40
*er Post Engagemen
$0.97
Per Post Engagement
54.36

Discard Drafts

"= Breakdown w

Amount spent

Sauuuy
$100.00
$75.00
§5.00
$100.00
$36.00
$35.70

 $23,504.25

spent

Review and publish

Maximum: 13 Feb 2018-13 Mar 2021

4 Aug 2018

7 Jul2018

30 Jun 2018

6 Jul 2018

25 May 2018

20 May 2018

-

Reports =




CAMPAIGNS AUCTION INSIGHTS 2 monihs ago Feb 1 =29, 2020 w

o Y campaign stalus Al ADD FILTER aQ = m @ F U G
§RiSn  BESMENT  OOLUUNE  BEROATE  SOWMLOAD DOWND MOSE

[0 ®  campaign il & Cost Clicks Wt Avg.CPC  Comwersions Conw.valwe "o V2 Cost! conv.rate
Total Campaigns (D 550,527.11 81220 | 8,507,007 $0.62 206200 12936788 256 $17.06 3.46%
0O e 3 Shopaing 514,347 77 20734 | 2634834 50,69 7600  25730.83 200 520.04 3.45%
D ] u Ehopping 5671526 11,05% 105251 0061 307.00 1510602 2325 £ 87 2 7E%
0O e O3 Shoping §3,793.73 S445 593761 5070 19200 865264 228 51976 353%
O e O3 Shopping $3,587.11 7369 743848 5049 18200 BITIN 231 $19.71 247%
E ] E ZgEIch 53,098 83 1830 11,163 £1.81 186.00 E814.42 267 0774 10.22%
O » 3 Shopging §3,108.23 4507 48305 5069 160.00 843271 207 £19.43 355%
0O e O Shopping 307071 4900 625148 50,64 14600 670115 218 $21.02 3.04%
D [ ] u Eopping G2 ERE TS 57593 7525978 050 193 00 G 5E3 60 2311 4497 3 33%



All campaigns » ¢ 1 216-58B-6562 ¢ - Vulean Str.
Googie Ji¥e 5 Q m ‘\ C 0 A cyrus - Vulcan Str.

Brand Campaign - New s RePoRTs  Toos  SEITIMGsa . sdjadid@grmail.com
e @ Enabled Status: Eligible Type: Search Budget: US$80.00/day Optimisation score: 93.9% I = More details
~
Recommendations Ad Groups Yesterday 13Mar2021 ~ ¢ >
Insights 13 Mar 2021
~ Ad groups ° — 55 :
o Y  Ad group status: All butremoved ADD FILTER Q_ - i E i L4 * A
SEARCH SEGMENT COLLMME REPORTS DOWNLOAD EXPAND MORE
| Ad groups
D ® Ad group Status Tagﬁ: Conversions = Cost/conv. Ad group type .\ Clicks Impr. CTR Avg. CPC Cost Conv. rate
Auction insights
O e ‘;;’r';:gm Eligible Us$4.76 |4 3.00 US$3.96  Standard 112 214 52.34% UsS$0.11 US§11.87 2.68%
D * Ads & extensions
D & K:‘i‘:lzgelis Eligible Us$5.00 0.00 USs0.00  Standard 5 12 41.67% Us50.43 uss217 0.00%
* Landing pages
D ki) vulcan barbel| Eligible Us$s.oo 0.00 UsSo.00  Standard 1] i] = = Uss0.00 0.00%
* Keywords
O e ‘r":éia” el Eligible US$5.00 0.00 US$0.00  Standard 0 7 0.00% - US$0.00 0.00%
* Audiences
. O o ‘;'I‘;f:: BT Paused US$4.76 0.00 US$0.00 = Standard 0 0 - - US$0.00 0.00%
* Demographics
g o Total: .. 3.00 UsS4 68 17 228 51.32% ussoa2 UsS14.04 2.56%
acements
Setiinis b Total: .. 3.00 US54.68 117 228 51.32% uss0.12 USS14.04 2.06%
1-50f5

4+ More




n — Ads Manager Search Business

— pedmtnen (O =

Q, search v Y Filters 28 May 2019 -3 Jun 2019 w '
B: Account overview &2 campaigns 1selected (X 88 Ad sets 1selected () B Ads for 1 Ad set
(B puplicatt v = ¢ Edit v U % @ Rue » 1-200 of 700 b [TETSTTT————CTTTTT RSOy BreTRTT pro
Adds to cart Chockouts Checkouts] Coot her Purchases Website
Campaign name - a iy Content Views Adds to cart conversion - initiated Purchases p Conversion purchase 2]
initiated : Purchase
value conversion Value ROAS (return
v @ Brand Awareness 39 58 38 $4,753.00 15 $1,568.50) 1 $1.01 $1,112.50 99.78
() [TOF] CBO-Conversions - Cold Audiences 18 381 214 $31,619.25 67 $11,212.5 26 $7.23 $4,069.75 21.66
b Lead Gen-10% off 16 40 24 $3,290.00 10 $935.01 5 $9.93 $410.25 8.26
(} [BOF] #3 Catalogue Sales 1 308 152 $18,454.00 45 $5,852.25 20 $4.75 $2,249.75 23.70
() [MOF] CBO-Conversions-Warm Audiences ] 269 113 $15,444.28 34 $5,490.33 17 $3.80 $2,590.00 40.10
(3 FLASH SALE - — - $0.00 — $0.0 — — $0.00 -
() FLASH SALE - — - $0.00 — $0.0 — — $0.00 -
(3 [TOF] CBO-Conversions #3-Cold Audiences - - — $0.00 — $0.0 — — $0.00 —
(3 [TOF] PPE - — — $0.00 — $0.0 — — $0.00 —
(3 [TOF] Conversions (CBO) #2 - — — $0.00 — $0.0 — — $0.00 —
(3D [MOF] - Soft Conversion events (CBO) = — — $0.00 - $0.0 - - $0.00 —
Results from 700 campaigns 13 1,056 541 $73,560.53 171 $25,058.5¢9 79 $5.17 $10,432.25 25.56
httns-//hisiness facehnok ram/adsmananer/manane/adsete?act=102027054590258A2 & hisinass id=24738A912564074& date=2019-015-28 2019-06-N4& ramnarisnn date=&<alacted camnain Ma=h12 1200 Oun (U aRIBcTAl ANSeT 1Na=h 2 1720hn 0 7




= 4 GOOQEE Ads Sl Q. Il ‘ # c e L! 216-588-6562 cyrus - Vulcan Str...

¥
-
»
¥
¥

¥

»

Brand Campaign - New ssaRcH  RePoRTs  Toos  SSITMGSR sdjadid@gmail.com

In this campaign: © Add 3 new keywords x

: @ Enabled Status: Eligible Type: Search Budget: US$80.00/da Optimisation score: 937
Overview 9 yp 9 y P
‘ rA . 2
Recommendations o Y  Adstatus: All but removed  ADD FILTER Q = i il S 3 : ‘ A
SEARCH SEGMENT COLLMMNS REPORTS DOVAHLOAD: EXPAND MORE
Insights Cost /
D [ ] Ad 5 Ad type Clicks <J» Impr. CTR Avg. CPC Cost | Conversion: i Conv. rate
Ad groups #1 Trusted Seller | Years of Training hiad
Experience | Vulcan Strength Equipment +7... )
3 vulcanstrength.com/Fitness/Equipment EI Responsive
Ads & extensions O e Bulk discounts for facility equipment & military marksin  search ad = 14 A% usso.10 uss.47 LA Uss9.47 LS
purchase. Free shipping to cont. US! High_. 4
i View assets details
s
Vulcan Fitness Equipment | #1 Trusted Seller |
Extensions Bulk Discounts & Free Shipping
vulcanstrength.com/Fitness/Equipment Expanded text
|:| i Huge range of fitness equipment for home, wed 5 dp 20 Lhl 48.78% ussoaz Uss2.40 200 Uss1.20 10.00%
Landing pages garage gym or large strength training gyms.
Bulk discounts for facility equipment. 100%
Satisfaction Guarantee. Buy now!
Keywords
Vulcan Strength Kettlebell | Durable &
e Adjustable | Tone Your Entire Body +8 more
www.vulcanstrength.com/Kettlebells Responsive
I:I ® Constructed with a consistent diameter bell & pred search ad 9 & 62,50 LSS0 A3 UL 17 a0 L5000 .00k
Demoaraphics handle size. High quality steel. Available ina._.
grap View assets details
Placements Wulcan Strength Kettlebell | Durable &
Adjustable | Tone Your Entire Body
: www_vulcanstrength com/Kettlebells Expanded text
Settings O e Constructed with a consistent diameter bell & wed adp 0 3 0.00% = Us50.00 0.00 Uss0.00 0.00%

handie size. High quality steel. Available ina
variety of weights. 100% original & authentic.

<+ More Buy now!




Q, Search and filter

Resource Center

Campaign Name

ketokongen | $10 |

Stig Wedvik

Norway | $20 |

Norway | $10|

ketokongen | $5 | Norway.

[11.11.2020] Promoterer https.//www.ketoko...

Sommer 2019

I3 campaigns

(W Duplicate - 2 Edit v & A/BTest B oy

18

95

Amount Spent

$935.81

56.64

§0.00

§0.00

$0.00

§0.00

$0.00

Ends

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

25 Ad Sets

Rules =

Link Clicks

12,366

16

Website
Purchases

j2@

View Setup @

[T] ads

I Columns: Custom w

On-Facebook
Purchases

Leads

16950

I

Mar 10, 2021 - Jun 11, 2021

Website Leads

24761

"E Breakdown w

On-Facebook
Leads

5219

-

Reports w

Lead
Conv
Valu



1]

s Ads Manager

ee

Campaigns .f__’; Switch to previous version

Q  se

arch or add filters

@ Campaigns B Ad sets

>

>

>

>

>

Name 4
[ [Step 1] ATTN - CBO - Repeat Buyers L... @
[ [Step 1] ATTN - CBO - High Value -1 A... o
[ [Step 5] ATTN - Upsell @
[ [Step 4] ATTN - Dynamic Product Catal... [}
[ [Step 2-4]- ATTN - Conversion ®
[ [Step 1] ATTN - CBO - Super - 1 Ad Set ... @

Results from 29 campaigns @

Amount Spent

$59,861.36

546,109.66

$4,757.01

$1,389.99

$13,564.75

$49,323.28

$204,921.37

Total Spent

[7] Ads

Frequency Clicks (All)

217 97,077
2.0 76,457
27.61 2,424
14.64 723
7.99 17,402

1.88 89,028

3.13 331,248

Per Person Total

Elmhurst - Prospecting (4.. =

CPC (All)

50.62

50.60

§1.96

$1.92

$0.78

$0.55

$0.62

CTR (All)

1.83%

1.64%

1.47%

0.86%

3.04%

1.78%

1.68%

Per Click Per Impres

Adds to Cart

14,057

10,933

1,213

321

4,502

11,676

47,800
Total

Purchases

4,385

3,207

547

115

1,652

3,561

14,915
Total

Mar 1, 2020 — Mar 31,2020 »

Il Columns: Custom w

Purchases
Conversion
Value

$192,135.60

$132,247.71

$34,849.24

$5,146.63

$82,577.49

$151,984.51

$658,871.41
Tota

Cost per
Purchase

$13.65

$14.38

$8.70

$12.09

$8.21

§13.85

$13.74

Per Action

- O

Updated just now ()

"= Breakdown w

Purchase
ROAS (Return
on Ad Spend)

321
2.87
7.33
3.70

6.09

3.08

3.22

Average

2]

(]
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— GOOgte Ads Sl 0-. Il * # c e !! 216-588-6562 cyrus - Vulcan Str...

Brand Campaign - New ssacs  REPORTS  Toos  SEITIMGSe sdjadid@gmail.com

In this campaign: © Add 3 new keywords x
@ Enabled Status: Eligible  Type: Search Budget: US$80.00/day Optimisation score: 931 g

Overview

T ra
Recommendations Y ADD FILTER = m i - ‘ A
SEGMEMT COLUMNS DOWRLOAD EXPAND
Insights Conv.
2 Mobile Muobile-friendly Valid AMP tracking :
D Landing page speed score click rate click rate = compatibility W [elicks g, CTR foigLCRc oSt
* Ad groups cabe

TTELR L WV VTGl Tt LU DUTTRET= T ale-otio
* Ads & extensions O s/103.ntm 9/10 100% = =2 66 126 52.38% Us$0.12 Uss7.97
View expanded landing pages

~ Landing pages
https://www.vulcanstrength.com/Garage-Gym-Cross-

. [J Training-Equipment-Packages-s/369.him 9/10 100% = . 40 86 46.51% Us$0.09 US$3.64
D Laniing prges View expanded landing pages
Expanded landing https:/fwww.vulcanstrength.com/Vulcan-Absolute-
pages [J Competition-Kettiebells-p/vckbxntm 9/10 100% = — 5 12 41.67% Us$0.43 ussz2.17
View expanded landing pages
* Keywords
https:/fwww.vulcanstrength.com/
O = i - - - - 2 2 100.00% Us$0.11 Ussn.22
* Audiences View expanded landing pages

https./f'www.vulcanstrength.com/Vulcan-Power-
Demographics D Racks-Half-Racks-s/97.htm e = = = 1] 2 0.00% o UsS$0.00
View expanded landing pages

-

* Placements
Total: Landing pages 9/10 100% e = 13 228 49.56% ussnaz Uss$14.00
Settings
Total: Campaign /10 100% i = 117 228 91.32% Ussoiz UsS14.04
+ More

1-5nf5 s



Amount spent

£72,014.83

Impres sions

3,485,598
15,735
7.396

1467

1199

Revenue

£325,832.00



&= Account Overview

4+ Create Campaign ~

Campaign Name

Campaigns

B8 Ad Sets

B Ads

Create Rule + Columns: Overview 2 = Breakdown v Export
Delivery © a l Res... © Link CIi... @ cT... O Cost ... O Reach ) Cost... O Websit... € Cost... O Amount ...
o Active 70 1,736 0.61% €0.52 92,740 €12.47 71 €12.30 €872.95
Scoro,t-LT Per Scoro..
® Active 20 57 0.56% €3.70 1,435 €10.16 9 €22.59 €203.28
MNew Lead. Par New L
@ Active 63 0.61% €3.39 597 10 €19.00 €189.98
Multiple C, Multiple C.
@ Active 20 380 0.79% €0.47 11,610 €7 20 €791 €158.12
Scoro.t-LT Per Scoro
@ Active 203 0.82% €0.32 11,682 €62.48
Scaro.co Per Scora
® Recently Completed 3 a7 1.40% €0.35 14,337 €38.95 2 €58.43 €116.86



) Search and Filter

campaign

+ to make

(W acopy v

Campaign name

Participation 1-Copy

Participation 1

>

Campaign 2 results @

& Modified

-

85 Advertising set
View more w

Published 1

o Temporarily stored

@ Active

This month : January 1,2021~2021.1.9. =

[~] Advertising

View settings @@ Il Heat : achievement w
Bidding strategy budget result
Ad set bidding ... Ad set budget u...
Ad set bidding ... Ad set budget u...

"= Analysis data w

10,320

Post participation

10,320

Post participation

Reach

report w

35,036

35,036

persons

expo



Q mn o c @ 4! 2165886562 cymus - Vuican Str.

Google Ads | All campaigns e

et e o sdjadid@gmail.com

BILLING
" ~
— ra 5
Overview .3 o Y  cCampaign status: All but removed ADD FILTER Q b m m — - 5 ‘ ~
SEARCH SEGMENT COLUMNE REPORTS DOWHLOAD EXPAND MORE
Recommendations . y
|:| & Campaign Wy Cost Impr. J- Interac Interac:::g Avg. cost | Conversion: Cc%fj Conv. rate g:;iestrategy
Insights .lu..;- -
~ Campaigns |:| i) E@ Brand Campaign - New = Uss14.04 228 Clilg 51.32% Ussoaz 3.00 Uss4.68 2.56% Target CPA
Campaigns  # [] @ [ BumperPiates-N - USS50.04 1683 102 606%  US$058 032 US$186.72 0.7k | MaxmEs
Ca il y ! Clicks i ; 3 s : conversions
Auchoreisizhts [0 @ [EY weignt Piates & Weightiifting Platform - New - US$40.30 1627 e 486%  USS051 000 USS$000 popy; | MawmEe
* Ad groups . 36 Maximise
O e~ [ Dumbbells-New # - Uss11.74 1,112 Clicks 3.24% Us$0.33 0.00 Us$0.00 0.00% i
PROdiacE grouen [0 @ [EY Homes Garage Gym- New —  us$2164 637 - 502%  US$0.68 000 US$0.00 130 i
* Ads & extensions
|:| & Equipment for CrossFit s UsSs17.20 1,367 Clicig 2.12% UsS50.59 0.00 USs0.00 0.00%  Maximise clicks
* Videos
O e [T e_feb_search = UsSS§11.53 493 cu:ig 5.68% Us$0.41 0.00 Us$0.00 0.00% Target CPA
* Landing pages 18 Maximise
O e IE} Urethane Bumper Plates = US$15.85 343 in 5.25% Uss0.88 0.00 Us50.00 000% | s
* Keywords : 16 Maximise
O e B} Power Rack Campaign - Us$7.20 566 i 2.83% Us$0.45 0.00 Us$0.00 GO |- et
* Audiences _ < 921
Total: All but removed campaigns (3 —  US$440.65 60,251 Clicks 1.53% US50.48 618  US§71.29 0.67%
* Demographics . 991
v Total Account @ - US5440.65 60,251 i 1.53% US$0.48 6.18  US$71.29 0.67%

b Dlanamando



Ad Sets

Nicky (377618050151275)

Q,  Searchand filter

[} campaigns

Ad Set Name

LFC | IRE | JURGEN

LFC | IRE | EX PLAYERS

LFC| UK | EX PLAYERS

LFC | UK | JURGEN

LFC | IRE

LFC | UK

AFC | Ireland

AFC | Ex Players | UK

AFC | UK | Wenger

AFC | UK

CFC| IRE

CFC | LAMPARD & CFC | IRE

CFC | LAMPARD & CFC | UK

CFC LUK

> Results from 18 ad sets @

Excludes deleted items

/2 Edit

- & A/B Test

v  Delivery

® Active

® Active

® Active

® Active

® Active

® Active

® Active

® Active

® Active

® Active

® Active

® Active

® Active

& Artive

B3 Ad Sets
S @ & @ Rules »
Bid Strategy Budget Last Significant Edit

Lowest cost
Conversions
Lowest cost
Conversions
Lowest cost
L slons:
Lowest cost
Conversions
Lowest cost
Conversions
Lowest cost
Conversions
Lowest cost
Conversions
Lowest cost
Conversions.
Lowest cost
Conversions
Lowest cost
Conversions
Lowest cost
Conversions:
Lowest cost
Conversions
Lowest cost
Conversions

I nwest cnst

£10.00
Daily
£10.00
Daily
£20.00
Daily
£20.00
Daily
£20.00
Daily
£20.00
Daily
£20.00
Laily
£20.00
Daily
£20.00
Daily
£20.00
Daily
£20.00
Daily
£20.00
Daily
£10.00
Daily

£2n0n

Nov 11, 2020, 9:2...

Yesterday

Nov 11, 2020, 9:2..

Yesterday

Nov 11,2020, 9:2..

Yesterday

Nov 11, 2020, 9:2..

Yesterday

Nov 11, 2020, 9:2...

Yesterday

Nov 11, 2020, 9:2...

Yesterday

Nov 11, 2020, 9:2...

Yesterday

Nov 11, 2020, 9:2...

Yesterday

Nov 11,2020, 9:2...

Yesterday

Nov 11,2020, 9:2...

Yesterday

Now 11 2020 92

Results

Purchase
2
Purchases
4
Purchases
2
Purchases
5
Purchases
6
Purchases
4
Purchases
¥
Purchases
4
Purchases
2
Purchases
3
Purchases
1
Purchases
Purchase
4

74

Purchases

Reach

1,574

1442

1,796

1243

3,527

1,686

1430

1,606

2122

1,537

1,195

1431
48,704

People

ected X

Updated just now ()

View Setup @
Cost per
Impressions Result
1,730 .
Per Purchase
1,280 £4.51
Per Purchase
1,184 £2.42
Per Purchase
1,552 £4.68
Per Purchase
1912 £1.79
Per Purchase
1325 £1.50
Per Purchase
3775 £2.46
Per Purchase
1,891 £1.44
Per Purchase
1,655 £2.5
Per Purchase
1726 £4.79
Per Purchase
2,293 £3.25
Per Purchase
1920 £1.25
Per Purchase
1,262 -
Per Purchase
1R7R £2 /2
65,176 £4.08
Tolal Per Purchase

[7] Ads for 1 Ad Set

Discard Drafts

Review and Publish .
Last 7 days: Nov 5, 2020 — Nov 11, 2020
Mote: Does not include today's data
Breakdown w Reports w

Il Columns: Performance w =

Amount Spent

£8.84

£9.02

£9.68

£9.37

£893

£9.02

£9.82

£10.06

£10.29

Ends

0Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Schedule

Nov 10, 2020 - Ongoing
Nov 10, 2020 - Ongoing
MNov 10, 2020 - Ongoing
Nov 10, 2020 - Ongoing
Nov 10, 2020 - Ongoing
Nov 10, 2020 - Ongoing
Nov 10, 2020 - Ongoing
Nov 10, 2020 - Ongoing
Mov 10, 2020 - Ongoing
Mov 10, 2020 - Ongoing
Nov 10, 2020 - Ongoing
Nov 10, 2020 - Ongoing
Mov 10, 2020 - Ongoing

Now 100 2020 - Dnaninn




- A\ 1 Campaign With Errors

P -+
w

Name
PROMO_ADS

_Collection_Ads_No_CBO

VR_Ads

b CBO_CVR

Ads_CVR

5_No_CBO

Sleep_Wear_NEW

Ads

s from 196 campaigns

15 deleted items

Campaigns

10/01/2018 -
04/30/2019
$464.58
$256.37
$1,129.44
$715.71
$4,807.93
$251.39

$2,076.72

$1.079.51
$224,753.74

Total

gg Ad Sets

Rules w

Purchases Conversion Value |
g;’;g;g::: " Change Change(%)

$0.00 $0.00
$0.00 $0.00 —
$0.00 $0.00 —

$0.00 $0.00
$0.00 $0.00 —
$0.00 $0.00 —
$0.00 $0.00 -

$0.00 §0.00
$26,122.13 $198,631.61 a 760.40%
Total Total Total

Updated justnow ()  Discard Drafts

Oct 1, 2018 - Ag

vs. Jan 1, 2016

g Ads

View Setup () Columns: Custom w Breakdown

Website Purchases Conversion Value +| Pur
10/01/2018 - 01/01/2016 - Change Change(% 10/01/2018 - 01/01/2016 -
04/30/2019 09/30/2018 9 ge(%) 04/30/2019 09/30/2018
$464.58 $0.00 $0.00 0.73
$256.37 $0.00 $0.00 0.84 -
$1,129.44 $0.00 $0.00 — 2.59 -
$715.71 $0.00 $0.00 - 1.52
$4,807.93 $0.00 $0.00 — 1.18
$251.39 $0.00 $0.00 — 1.22 -
$2,076.72 $0.00 $0.00 v — 1.92 —
$1.079.51 $0.00 $0.00 1.03 —
$224,753.74 $26,122.13 $198,631.61 & T60.40% 3.39 1.52

Total

Tota Total Total Average Average




Q) Search w Y Filters = +

@ COVID-19 Resources [ Campaigns

+ Create

Ad Name
. hi Women's Casual Waterproof Backpack
P W 1 f : :
. ; ‘ omen’s Plus size Cozy Wireless Brassiere
'
. m Genuine Leather Floral Wallets Purses For...

& 11 ﬁ Elegant Classic Solid Color Women's Hand. ..

. @ | Female Big Chain Bucket Bag For Women

|
»  Results from 5 ads @

More w

Add filters to narrow the data you are seeing.

Delivery

® Active

® Active

® Active

® Active

® Active

99 Ad Sets

Ad Set Name

All women bags ad set
5 active ads
All women bags ad set
5 active ads
All women bags ad set
5 active ads
All women bags ad set
5 active ads

All women bags ad set

5 active ads

Bid
Strategy
Ad Set

Lowest cost
Link Clicks
Lowest cost
Link Clicks
Lowest cost
Link Clicks
Lowest cost
Link Clicks

Lowest cost
Link Clicks

Lifetime: Jul 29, 2020 - Jul 30, 2020 w

B Ads

Il Columns: Performance w

Budget
Ad Set

$5.00

:‘-Eﬂ;'
£5.00
Daily
$5.00
Daily
$5.00
Daily

$5.00

Daily

Breakdown w

Last Significant
Edit

Jut 30, 2020, 8:5...

Today

Jul 30, 2020, 8:5...

Today

Jut 30, 2020, 8:5...

Today

Jut 30, 2020, 8:5...

Today

Jul 30, 2020, 8:5...

Today

Reports w

Results
Link Clicl
Link Clict
Link Click
Link Clict

1
Link Clict

1
Link Clic
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o447

i Rl
150,540
g2.441
3,582

29,5549

Rl 44H
49,5845
0,225

30

v

PE3,208

Impres=ions

A7 82dh

14 F Rl

0 0%

2584

F2A26

<1,590

iz 34k

4777

G8.560

6,700

21,220

2,633,728

Mar

Cosd per
resaiit

£1.76

Arhinsh

1.0
et

¥1.60
Fhass

haae
R

Srpchas:
252
~FChast

Budgct

S30.00

Thils

Amount spent

£115 66
ik HE
b o
3850
Y611
350,79
61 63
FH8 13
365 36
311.34
34730

FE5.40

29535
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1selected (- 22 Ad Sets for 1 Campaign Bl Ads for 1 Campaign

O W F ® Rues w View Setup ( J)  Columns: Custom +  Breakdown = | Reg
PN Purchases  oOAS (Return  on Ad Spend)  ROAS (Retum PR Fo— Value Conversion

5375031 Ongaing 5125 ! &8 . == 354 . 354 - b . a3 I = = I $13,287.39 . §0.00
e o B D R T P B . . . O O
5224075 Oingoing 4,693 o = 485 485 s T = = $10,86529 3000
$3,740.84 Ongoing 3,602 85 | —= 264 284 = 85 - = £0,801.59 50.00
§75260 Qingoing 1,065 54 - 11 46 11.45 — 58 = o a7 $0.00
5360.28 ongaing 106 M : = 1329 13.29 = M — — §4,788.87 50,00
§37.36 Cingaing 40 14 - &N an - 14 - - 4045 $0.00
5492 Ongoing 1 — - - - - - - = 5000 3000

e Ongoing - - - - - - - - - §0.00 $0.00

I Ongoing - =y - - - = - — — $0.00 3000
§14,800.03 | 19,407 | an4 | - 402 I 40 l — 404 I - - | §50,440.33 $0.00
Total Spent Total Tatal Total Average Average Average Total Total Total Total Total
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52 Ad Sets for 5 Campaigns E] Ads for 5 Campaigns

Create Rule Columns: Custom * Breakdown * Export w
Website Registrations
Reach Cost per Resuit Budget Amount Spent e ©
502,803 $264 $600 00 $28 174 96 10,680
Per Compiete Regisiration Daity
334 969 $347 $250 00 $17,706 63 5107
Per Compleste Regisiration Daily
235,887 $4.00 $200.00 51120089 2,804
Per Compiete Registration Daily
69,116 5338 $30 00 $7,389 06 2,184
Per Compilete Regisiration Dy
57,237 $359 $50.00 $7.164 58 1,994
Per Complete Regisiration Daity
102,163 $a76 $65.00 $500571 1,506
Per Complete Registiation Dally

1,667,277 -
Peopic Muliipée Conversions




Advertising Policies

< Prohibited Content

ah

. Community Standards 31. Vaccine Discouragement

2. lllegal Products or Services

3. Discriminatory Practices Policy

Ads must not discourage people from vaccination or advocate against vaccines.
4. Tobacco and Related Products

5. Drugs & Drug-Related Products Examples

Ads which discuss vaccine legislation
6. Unsafe Supplements ° g

@ Ads that claim vaccinations are unsafe or unhealthy, or will result in death or injury
7. Weapons, Ammunition, or Explosives

© Ads that are inconsistent with health authorities (including local health authorities)
8. Adult Products or Services guidance on vaccination

9. Adult Content
10. Third-Farty Infringement
11. Sensafional Confent Was this explanation helpful?

12_ Personal Attributes Yes | No



Q. Campaigns is 53 selected X

Resource Center

Search and filter

B3 campaigns

o 4 # Edit -

+ Create W Duplicate
Campaig
On / Off Maime
12. New...
@
. WARM/ ...
6. EOFY...
@
. COLD_R...
. COLD_A..
. COLD_L...
12. New...
@
5.2020_...
o
5.2020_...
D
. COLD_O..
> Results

Amount
Spent

$398.60

$475.60

$295.75

$1,106.11

$2,473.59

$6,777.01

$334.68

$96.23

$39.34

$1,647.13

$30,024.84

Total Spent

Purchases
Conversion
Value

$13.889.12
$14.177.69 12
$8.225.00 1@
S20.567.39 1@
$53.302.02 1@
§144.372... =@
S6.632.091@
£1457.00@
S589.00 12

S23.024.04 1

$410,507.64 12
Total

Purchase

ROAS &

(Return on...
34091
29819
27811
A311=
pARLRE
2130
19.82@
1n14@
1497 =

l428@

J367 1

Average

Cost per
Purchase

$36.24 12

S39.603 1

S§73.941@

S42.94 @

$29.80=

Sh6.01.1

S25.7412

S48121@

S39.34@

$49.91.@

§52.40 12

Per Action

Cost per

Unique

Purchase
$36.24
$39.63
$73.94
$42.54
$33.43

$112.95

$30.43
$48.12
$39.34

$49.91

$74.69

Per Action

88 Ad Sets
o
mpressions)

3.02% $9.54
2.88% $15.69
1.40% $7.63
1.67% $11.29
1.27% $9.63
2.13% $15.20
0.78% $16.52
3.15% $5.08
2.60% $10.76
1.33% $20.33
1.82% $10.71

Per impre.. | Per 1,000 Impres

Landing
Page

Views

9331

K27 e

506 @

863 @

2191

6301 @

65

391 m=

6212

R e

34,330 12

Total

Adds to

3

A e

27 e

41

21114

26134

Total

Save Clear

[7] Ads

Il Columns: REPORT =

Purchases

11

J12e

4

261

83u

1219

13

28

1@

33a

S73E

ota

Reach

25,576

8244

23,656

46,055

115272

136,376

11,516

11,824

2,752

30,952

735,647

People

Impressions

41801

30318

38768

98,007

256,953

445992

20,259

18936

3,655

81,014

2,803,775
Total

Maximum: Feb 11, 2020 - Jul 1,2021 w

$0.48

$0.95

$0.75

$1.28

$1.32

$1.80

$3.85

$0.28

$0.66

$3.29

$1.37

Per Action



Resource Center B Campaigns Oo Ad Sets Ads

+ Create (W Duplicate - Edit - More w View Setup @ Il Columns: Performance w "= Breakdown w Reports =

Campaign Name «  Delivery T Bid Strategy Budget 3:::;3”1'0“ Results « Reach
. Brand Awareness @ Actite Using ad set bid.. | Using ad setbu.. 7-day click 290
Estimated Ad Recall
Lead Generation 8 Activi Using ad set bid.. | Using ad set bu... 7-day click =

On-Facebook Lead

Message ® Active Using ad sethid.. = Usingad setbu..  7-day click -




Kaly -

1 Search =

Y Filters - -+

BE Account Overview 2 Campaigns
®
Campaign Name . i

BC - Medcal Toursm

Blog Post

BC - Travel Industry - Traffic

G55 _Pokemaon FB Ad

G55 - Reguest Invite - Adl

G55 - Pokemoan

G55 Cheks

Results from 7 campaigns

Bules =

Delivery

@ Not Delivering

9 nactive

® lnactive

& Inactive

® Inactive

@ nactive

® |nactive

== Ad Sets

Budget

Lising ad 58

Using &d se.

Lising &d s2

Lising ad s&

Using &d s=

Lising ad sa.

Lising ad se.

Results
nk Click
ni Click
i Cliachk
nk Clek
ni 'I-:
ni Click
i ik Clarnk

Updated just now ()  Discard Drafts o

This month;

Salect at lsast one campaign to edit.

C Ads

view Setup ( J}  Columns: Performance w Breakdown w Reports w

Reach Impressions oo Amount Spent Ends F
Rasult
Ongoing
Per Link Click
Mar 28, 2078
Par Lok Chch
Ongoing
Pear Link Click
Ongoing
Per Link Clsck
- = Aug 12, 2078
Per Link Clichk
Aug 11, 2076
Per Link Click
Ongaing

Dwr | ik Clack



- -

= (L Search and filter Maximum: Jul 22, 2018 - Aug 22,2021 w
* Campaigns B2 Ad Sets Ads
+ Create i - 2 Edit - P Il Customize w Reports w v
S
On / Off Campaign Name = & Results = Reach « Impressions Cost per Result Amount Spent + Ends
& [12/29/2016] Promoting Atlanta Homeless V.. - - - = $0.00 Jan
Post: "#watchandroidios” 76 4,654 5,541 S0.13 $10.00 Sep

Post: "Double layer Jogger Shorts Men 2in 1 ... 44 2,844 3,319 $0.23 $10.00 Sep

Post: "My fellow shipmate was not prepared f... - - - = $0.00 Jul

Paost: "Atlanta Homeless Veteran "Creating A ... — = == = 50.00 Apr 1

®

@

® ..

. [06/01/2017] Promoting Atlanta Homeless V.. - — = = | - 50.00 Jun
®

@

Post: “Coupon of Hope" Campaign' - - - - $0.00 Feb1

ost Engagement er Post Engagement
Mt YA emed dlnm Wiemm sl mmmiime el s o sembom Ao lan 1
> Results from 9 campaigns @ - 7,522 8,860 = 520.00
ultiple ers Peaple Tatal lultiple Conversion otal Spent

B OO &




= Q. Search and filter Maximum: Jul 22, 2018 - Aug 22,2021 w

* Campaigns 20 Ad Sets [T Ads

] - 2 Edit - e Il Columns: Custom w Reports w
On/ Off Campaign Name © Results Reach Impressions Cost per Result Amount Spent Ends
—_—

Post: " 1 Backpack AED 50 =" —~ - - B £0.00 Jul [l

Post: "@ TG 2LI6] W=+ T2 G0 HI... - - - - $0.00 Jul 8

Post: "@ SIT=GT LAT0] @A HaI2.. G0 Al 62 622 625 $0.003 $0.21 Jul il

Post: "AE717TST T 42" o1 S .. 3213 16,304 17,115 $0.0004 $1.39 Jul

T-shirt Campaign 47 6,052 7,341 $0.65 $30.54 Jul 8
Link Clicks Per Link Click

% Post: "SIGEd “(RINE (7% #9188 ATaFL. 274 3,287 5,854 $0.01 $3.00 Jun 17
Post Engagements Per Post Engagement

{f‘ Post: "SISMAIFEI(™I=ETE), “TRiNS (1 =911 843 3,654 3,682 $0.001 $1.00 Jun 15,
ost Engagements Per Fost Engagement

Q 10Nk Noes Blarsassss b asas Ol |ann ATIT £ neo fonn fCa nn ’ 4 Y

@ > Results from 9 campaigns ©@ e 51,504 61,074 ™ 5186.16




—_ Q) Search and filter Maximum: Aug 12, 2021 - Aug 22,2021 =

. B9 campaigns 90 Ad Sets Ads
+ Create w - # bdit - e Il Customize w Reporls w» i
L
On/ Off Campaign Name © Results Reach Impressions Cost per Result Amount Spent Ends
. Revolutionary Care Traffic Ads 700 5,552 8121 $0.09 $64.86 Aug :
Link Clicks Per Link Click
> Results from 1 campaign @ 700 5,552 8,121 50.09 564.86
Link Clicks ‘eople otal Per Link Click otal Spent

B0 O Hd




— Q Search and filter Maximum: Jul 22, 2018 - Aug 22,2021 =

* n Campaigns gg Ad Sets E] Ads
+ Create ] L 2 Edit - More w View Setup @ Il Columns: Custom w "= Breakdown w Reports
L
On/ Off Campaign Name “ s = Reach Impressions ~ CostperResult ~ Amount Spent «~ Ends
—
. Wedding Dress 226 6,446 7,919 50.22 54967 Jul 28, 2019
Link Clicks Per Link Click
. [09/23/2015] Promoting Divine Glory Apparel - - - - 50.00 Oct 2, 2015
Page Like er Page Like
. [09/07/2015] Promoting http://www.dga.com... - = = = 50.00 Sep 17,2015
Link Click Per Link Click

> Results from 3 campaigns @ - 6,446 7,919 - 549.67

& Conversions People otal Multiple Conversions otal Spent

SROPRr ¥




— Q  Search and filter Maximum: Jul 22, 2018 - Aug 22,2021 w»

* B3 campaigns 90 Ad Sets Ads
+ Create s - # Edit - More = View Setup @ Il Columns: Performance "= Breakdown w Reporls w
L
On/ Off Campaign Name © Results Reach Impressions Cost per Result Amount Spent Ends
=y
. Mindful Space Traffic Ads Campaign - — - - RMOD.00 Aug 20
Link Click Per Link Click
& Ongoing Send Message promotion MindfulSp... 2 34,272 69,662 RM120.37 RM240.74 O
Messaging Conversa.. Per Messaging Conv..
® [28/11/2020] Promosikan \Tempah Sekarang - - - - RMO.00 Dec2
Lifik Click Per Link Click
. [28/11/2020] Promosikan \Tempah Sekarang 6 487 490 RM1.45 RME.69 Dec2
Link Clicks Per Link Chck
® Post: "FREE trainee counselling session appo... 208 16,663 26,644 RMO0.73 RM151.08 Dec 30
Link Clicks FhrLine Glek
@ . Post: "Has quality mental healthcare been ac._. 182 13,677 22922 RMO0.55 RM100.00 Aug &
Link Clicks Per Link Click
QP . Post: "Irvin Yalom is an existential psychiatris... 443 16,284 20,757 RMO0.23 RM100.00 Jul's
Link Clicks Per Link Click
O\ - Cuimats aiii o amis Bla Vase: Daaaliama b [=a ©oann 40 Ann (e T B Watal ML A4NN NN biam 1
@ > Results from 108 campaigns @ - 1,331,472 2,721,459 -~ RM21,161.14
Excludes deleted tems Multiple Conversions People Tatal Multipie Conversions otal spent




= 1  Search and filter Maximum: Jul 6, 2021 - Aug 22,2021 =

. Resource Center B3 campaigns 90 Ad Sets A

+ Create s - # Edit - More w View Setup @ Il Columns: Custom "= Breakdown w Reports w

] On/ Off Campaign Name Reach Impressions Cost per Result Amount Spent Ends Frequency
") [08/07/2021] Promoting https://theonlineexp... 171 174 s 51.09 Jul 13,2021
Per Landing Page V
@ Catalogue Campaign 207,681 362,248 - $36.86 Jul 16,2021
Per Purchase
> Results from 2 campaigns @ 207,745 362,422 — 537.95
‘eople Total Multiple Conversions otal Spent He

80O Ho




= 1  Search and filter Maximum: Jul 6, 2021 - Aug 22,2021 =

. Resource Center B3 campaigns 90 Ad Sets A

+ Create s - # Edit - More w View Setup @ Il Columns: Custom "= Breakdown w Reports w

] On/ Off Campaign Name Reach Impressions Cost per Result Amount Spent Ends Frequency
") [08/07/2021] Promoting https://theonlineexp... 171 174 s 51.09 Jul 13,2021
Per Landing Page V
@ Catalogue Campaign 207,681 362,248 - $36.86 Jul 16,2021
Per Purchase
> Results from 2 campaigns @ 207,745 362,422 — 537.95
‘eople Total Multiple Conversions otal Spent He

80O Ho




— Q)  Search and filter Maximurn: Sep 6, 2020 = Aug 23,2021 w

u (5] Campaigns 89 Ad Sets B Ads
] - 2 Edit - More w Preview View Setup @ Il Columns: Performance w "= Breakdown w Reports =
Quality Engagt
== On/ Off Ad Name © Resuilts Reach Impressions Cost per Result Ranking Rate R
=== Ad Relevance Ad Rele
. Instagram ad - - - — -
=t Website Purchasze Per Purchase
. = New Ad ¢ 32,136 43,618 -
t\.h.'}L
- #
> Results from 2 ads ©@ 154 12 32,136 43,618 527510

website Purchases Heople otal Per Purchase

B0 O @




) Search «

B: Account overview

o] o N -E-l -H-] -H-

Y Filters v | | Campaign Mame: sugatan X | 5 |
Campaigns
More w
Campaign name - elivery

[Sugatan] MOF+BOF | DPA Studio | CBO ([ Active

tsugatan] MoF + BOF | ¢80 | DPA UGC | [ ~ctve

[Sugatan] MOF + BOF | DPA | CBO | Worldwide

[Sugatan] MOF up | Conversion | CBO

[Sugatan] Back-End | CBO

[Sugatan] MOF down | Conversion | CBO

[Sugatan] BOF | Conversion | CBO

[Sugatan] TOF | Cenversion | CBO

[Sugatan] TOF | Creative Sheet

Results from 41 campaigns

Active

Active

Active

Active

Active

Active

Mot delivering
Ad sets inactive

Rules w

== Ad sets
Budget Amount spent
kr650.00 kr25,127.59
Daily
krb50.00 kr16,993.17
Daily
kr1,400.00 krd0,466.13
Daily
krd4,225.00 kréB,336.21
Daily
kr555.00 kr7, 84072
Daily
kr3,550.00 krb4,530.27
Daily
kr3,275.00 krd5,133.76
Daily
krd(,983.12 kr684,799.23
Daily
Using ad se... —

Updated just now ":)

Save Filter | Clear .

View Setup ()

Website

purchases

conversion

kr277.281.26

kr201,435.45

kr322,224.04

kr240,854.54

kr37,303.59

krd429,101.00

kr451,538.01

kr1,639,685.29

kr0.00

B Ads

Columns: David - Funnel 2 =

Website

purchase

ROAS (return

.03

11.85

7.96

3.63

4.76

787

10.00

2.39

Website
purchases

326

212

289

242

46

448

415

1527

4,843
Total

NoTe: Loes not

Last month: 1 Feb 2019 - 28

gL ]

Breakdown w

Cost per
Purchase

kr77.32

kr80.16

kr140.02

kr274.12

kr170.45

kr122.27

kr108.76

krd48.46

kr269.36
Per Action

incilge today S data

o]

Feb 2019
D EerED v

Reports w
Website
checkout:
initiatec
1,28

81
1,856
1.74f
18
1,89¢

317¢

10,16¢

28,67:
Tota



@ a0

Bahia Bowls (1443155309142, = Updated 33 ménuies ago l":; Discard Drafts Review and Publish (1) sss

Q) Search w Y Filters = = Acd fifters [ narrew the data you are seeing Lifetime: Awg V6, 2079 = bag 31, 2020 -
) Account Overview [+] Campaigns 20 Ad Sets i Ads
Queality Eng:
Ad Hame . | Budgat Last Significant Results Reach impressions Cost par Rankking Rat
Ad Sl Edit Result : ) 5
Ad R EvEnce— A
. m Traftc WG affer = Bt = sligashow £5.00 Mar 26, 2020, .. 47 2413 1 ECD $O.ED AELIHZ0 5 |

o

Tratfic 10 offer - Capa Coral - slidashow £500  Mar 26, 2020, ... 59 2,363 2520 S040  Above Sebrage

. Doy [ E i Link Clhicks Par Link Cl
& Promating Websibe: hitps:bahlabowis.com/... Lising ... 65 1,203 273z £0.31  Abdve Feerbge
Lk Chick: . I-
. - _'.' Promating Walbsite: bitps.bahiabowis com/. Usimg ca... Mar 22 2020, _.. 33 46M &340 £016 -
B days ago Link Chcles Par Link €
A + Engagement Cape Coril - General - Onlne ... Usingca..  Mar 1B, 2020, 3an 2,258 3489 $005  Above average — Ab

y  Results from 11 ads @ - - Bo.428 190, Fad -




Facebook Account

@ Advertising Access Reinstated

Thank you for confirming your identity. You can now advertise. Your ads, personal ad account and
other affected advertising assets will return to their previous status.



i | Q searchand filter Lifetime: 5 Feb 2021-12 Feb 2021 w
o Resource centre [X] Campaigns EE Ad sets for 1 Campaign [7] Ads for 1 Campaign
+ Create (W Duplicate v # Edit v More w View Setup @ Il Columns: Performance w "= Breakdown w Reports »
L
Ad set name + B Results Reach Impressions Cost per result Amount spent
-
=== ° =, 1,491 17,813 20,983 €0.05 €67.18 of €98.19

> Results from 1 ad set @ 1,491 17,813 20,983 €0.05 €67.18

Link Clicks ‘eople ota Fer link click otal spent

30 0 e




Pixels

Akohub-NY
Filter by... -
Akohub-NY-USD's Pixel

Sort By...

| Akohub-NY-USD's Pixel @
Owned by: Akohub ID: 1976859402584710

Open in Events Manager
X

& Add People Assign Partners A Add Assets

People

artners Connected Assets

People
These people have access to Akohub-NY-USD's Pixel. You can view, edit or delete their
permissions.

No one is connected yet. Add people.



@ Campaigns 10150450998900856 (101504509989, = Updated justnow Discard Drafts Review and Publish (1)

$#: | Q searchand filter Mar 10,2021 - Apr 21,2021 w
: 5 Resource Center n Campaigns 80 Ad Sets [] Ads
o (W Duplicate - 2 Edit 0 4 A/B Test B S @ @ Rules w View Setup @ Il Columns: Custom w "= Breakdown w Reports w
F : Cost per Amount . . Website On-Facebook Websits
Campaign Name Reach Impressions Result Spent Ends Link Clicks Purch purch Leads Leads
. ketokongen | $10 | 27,858 68,863 50.14 5416.12 Ongoing 6,610 7 = 4,388
Per On kL.
™ Stig Wedvik 419 424 $0.95 $6.64 Ongoing 16 = = 7
Per On-Facebook L
® Norway | $20 | - — —= $0.00 Ongoing = # = —
Per On-Facebook L
® Norway | §10 | = = ~ $0.00 Ongoing — = ~ —
Per On-Facebook L...
& ketokongen | $5 | Norway. - - - $0.00 Ongoing - - = =
Per On-Facebook L.
® [11.11.2020] Promoterer https:/www.ketoko... — — — 50.00 Ongoing = = =
Per Landing Page .
Y Sommer 2019 — — = $0.00 Ongoing - = = —
Per Takk juni 2019
® Webinar 5 — = = 50.00 Ongoin - = — =
Per Takk web 5 apr
® Webinar 1 Updated - — = $0.00 25,2019 — = - —
Per Takk 224 .
{‘3} ® Post: "https://levlettere.mykajabi.com/registr... =5 = = Apr 25,2019 - - — -
g Per Landing Page .
® Webinar 1 = — - Apr 24,2019 = = = =



= Q  Search and filter Maximum: Jul 6, 2021 - Aug 22, 2021 w

. [ Campaigns B0 Ad Sets B Ads
+ Create L] - # Edit - More w Preview View Setup @ Il Columns: Performance "= Breakdown w Reports w
L
Quality Eng
] On / Off Ad Name © Results Reach Impressions Cost per Result Ranking Rat
=== Ad Relevance ... Ad
@ " &5 Dog Site Ad 54 1,854 2,008 $0.26 Average

I: Link Clicks Per Ling Glick

b

> Results from 1 ad @ 54 1,854 2,008 50.26

Link Clicks eople Total Per Link C

B LoD




= Q  Search and filter Maximum: Jul 6, 2021 - Aug 22, 2021 w

. [ Campaigns B0 Ad Sets B Ads
+ Create L] - # Edit - More w Preview View Setup @ Il Columns: Performance "= Breakdown w Reports w
L
Quality Eng
] On / Off Ad Name © Results Reach Impressions Cost per Result Ranking Rat
=== Ad Relevance ... Ad
@ " &5 Dog Site Ad 54 1,854 2,008 $0.26 Average

I: Link Clicks Per Ling Glick

b

> Results from 1 ad @ 54 1,854 2,008 50.26

Link Clicks eople Total Per Link C

B LoD




Q. Searchand filter

[X) Campaigns

<+ Create

(& Duplicate - # Edit -

Ad set name
Scotland | Football | 1993 | LL 4-7%

Scotland | Football | 1993 | LL 1-3%

United Kingdom (excluding Scotland) | Footb...

Scotland | Rangers F.C. | 1988 | $15
Scotland | Football | 1988 | $15
Scotland | Male | 1988 | §15
Scotland | 8-10% | $15 IRE

Scotland | 4-7% | 1988 | $15 IRE
Scotland | 0-3% | 1988 | $15 IRE
Scotland | 8-10% | $15
Scotland | 4-7% 1988 | $15

UK | Celtic & Rangers | 1988 | $15
UK | Scotland & Football | 1988 $15
Scotland | Steven Gerrard | 1988 | §15

> Results from 54 ad sets @

Excludes deleted tems

4 A/Btest A

Delivery 1

® Learning

& Learning limited
@ Active

a Aderrors

a Ad errors

a Ad errors

off

off

off
off

off

Bid strategy

Lowest cost
Conversions
Lowest cost
Conversions
Lowest cost
C s
Lowest cost
Conversions
Lowest cost
Co ons
Lowest cost
Conversions
Lowest cost
Cal s

Lowest cost

Lowest cost

Lonversions

Lowest cost

Cor

ons

Lowest cost

ns

Lowest cost

Lowest cost

Conv ns

Lowest cost

Budget

Last significant
edit

23 Jan 2021, 04...

2 days ago

19 Jan 2021, 06....

6 days ago

14 Jan 2021, 05:...

11 days ago

19 Jan 2021, 06:...

6 days ago

17 Jan 2021,15:..

8 days ago

17 Jan 2021,15:.

8 days ago

© Attribution
setting

7-day clickor ...

7-day clickor ...

7-day click or ...

7-day click or ...

7-day click or .

7-day click or ...

28-day click o..

28-day click o...

28-day click o..

28-day click o...

28-day click o..

7-day click or ...

28-day click o..

28-day click o...
Multiple attrib...

[7] Ads

© Results

View Setup @

Reach

Purchases

12

Purchases

3

2

Purchases

Purchases

4
Purchases

74176

119,241

75,340

7922

7,384

7,904

5822

5856

6,268

5,266

4,391

5408

4,609

Il Columns: Custom w

Impressions -

162,375

346,827

126,838

12415

10,892

11,474

6,948

7400

8,835

6,301

5,341

8,436

5,842

5,982

2,077,959

Total

Lifetime: 16 Oct 2020-25 Jan 2021

"B Breakdown =

Cost per result

$5.34
Per Purchase
$4.68
Per Purchase

$2.74

59.72
Per Purchase
§7.32
Per Purchase

$5.38

Per Purchase

$13.70

Per Purchase
$5.64

Per Purchase
$14.38

Per Purchase
$13.85

Per Purchase
$9.25

Per Purchase
Per Purchase
$13.90

PHr Brrthaes

Reports =

Amount spent



Last 7 days: Feb 21, 2021 - Feb 27, 2021

Note: Does not include today's data

Q. Search and filter

Resource Center (5] Campaigns == Ad Sets [7] Ads
+ Create (W Duplicate # Edit - & A/BTest B S mw & @ Rules w View Setup @ 11l Columns: Performance w "= Breakdown w Reports w
y . s .. @ Attribution ’
Ad Set Name Delivery Bid Strategy Budget Last Significant Edit Setting © Results Reach Impressions Cost per Result Amount Spent
. CFC | Frank |UK | 2012 ® Learning Lowest cost $20.00 | Feb27 2021,1:0.. 7-day click or ... 3,238 4,030 54.38 §2¢:
Da ‘e Per F
. Scotland | 1998 | Football ® Learning $20.00 Feb 24,2021, 5:0... 7-day click or ... 16,818 22012 $8.73 $130¢
Conversion: Dal 4da go
. Scotland | 1993 | Football @ Learning Lowest cost $20.00 Feb 28, 2021, 1:3... 7-day click or ... 44,290 57,486 $6.02 §319;
Conversions b Today Per Purc
. Scotland | 1993 | Men ® Learning Lowest cost 520.00 | Feb 24,2021, 5:0.. 7-day click or ... 17,244 22,578 §5.65 §124.2
Conversions Daily 4 days ago
. CFC | Ex-Play | EUR | 2012 Off Lowest cost $10.00 Feb 25,2021,7:2... 7-day click or ... - 1,971 2,406 = $11¢
Conversior Daily 3 days ago Purchase Per Purchase
. CFC | Ex-Play [ UK | 2012 Off Lowest cost 520.00 Feb 27,2021, 1:0.. 7-day click or ... 2 3,004 3,728 $12.10 §24.:
Conversions Daily Yesterday
CFC | Frank | IRE & EUR | 2012 Off Lowest cost $10.00 Feb 25,2021,7:1.. 7-day click or ... 1,300 1,610 $6.19 5174
. Conversions b da 1 Per Purc
. CFC | Jose | UK & IRE | 2012 Off Lowest cost $10.00 Feb 25,2021, 7:1... 7-day click or ... 1;531 1,960 $6.15 512.3
Conversions Daily 3 da 10 Per Purchase
@ CFC | Football | EUR | 2012 Off Lowest cost §10.00 | Feb 25 2021,7:1.. 7-day click or ... = 2,086 2,328 = 118
Conversions Da 3da i) Purchase Per F
. CFC | Football | IRE | 2012 Off Lowest cost $10.00 Feb 25,2021,7:0... 7-day click or ... = 1,783 2222 = 51133
c rsions Da 3 days Purchase
. CFC | Football | UK | 2012 Off Lowest cost $10.00 Feb 25,2021, 7:0... 7-day click or ... = 1,391 1,681 = 118
Conversions o 3 da 10 Pui 1ase Per F
P CFC|EUR|2012 Off Lowest cost $10.00  Feb 25 2021,7:0.. 7-day click or ... = 1,843 2,066 = 5125
Conversions Daily 3 days ago Purchase
. CFC|IRE| 2012 Off Lowest cost $10.00 Feb 25,2021, 7:0... 7-day click or ... = 1,606 2,015 = $11.2
Conversions Daily 3 days ago Purchase Per Pu
. CFC|UK|2012 Off Lowest cost $10.00 Feb 25,2021, 7:0.. 7-day click or ... = 1,392 1,605 == §11.¢
Conversions Daily 3 da o Purchaze
> Results from 72 ad sets § — 7-day click or ... 187 174,298 302,255 $8.68 $1,622.
Purchases People ota er Purchase oal §
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, SocialDhaka Ltd. & [ Go to Business Home
s Business ID: 675609926461993

& Account Restricted JCRF-Ylan BB R

You can still use this business and its existing assets to advertise, but there are now restrictions on
how much you can spend and the advertising features you can use. This is because too many ads were
hidden or reported for ad accounts associated with this business. People hide and report ads because
they find them to be offensive, misleading, sexually inappropriate, violent, about a sensitive topic or for
other reasons.

Spend and Delivery Restrictions Feature Restrictions



Business Information

Brederick LTD
B Business Manager ID: 286502837711657
Primary Page: None

Business Verification Status

& Verified

Mar 18, 2027

Business History



Preview

Budget

Rules w

Last Significant Edit

Apr 22,2021, 8:5..

Today

Apr 22,2021, 8:5..

Today
Apr 22,2021, 8:5..

Taday

Apr22, 2021, 8:5..

I oday

Apr9, 2021, 8:34 ..

13 days ago

Apr9,2021,8:34 ..

13 days-ago

9J Ad Sets

Attribution
Setting

F-day click or

T-day click or ...

7-day click or ...

T-day click or ...

F-day click or ...

7-day click or ...

7-day click or ...

Results

353

b On-Facebook Leads

327
b On-Facebook Leads

4
F OnFacebook Leads

4 On-Facebook Lead

286

Link Clicks

425

Link Clicks

View Setup (@

53,873

Updated just now

B Ads

Il Columns: Performance w

+ Impressions

19,041

21,064

532

a0

7,838

15,968

)

41,647
37775
607

a0
0,938

23,304

113,321

otal

Discard Drafts Review and Publish ses
Maximum: Mar 31,2021 - Apr 22,2021 w
"= Breakdown w Reports w
Quality Enga
Cost per Result Ranking Rate
Ad Relevance _, Ad He
53.69 Below average
Per On-Facebook Le. Bottorn 35% of
$3.35 Average
Per On-Facebook Le..
$8.55 Below average Belc
Per On-Facebook Le Bottom 35% of .. Botto
Par On-Facebook Le.
50.42 Below average Abo
Per Link Clicl Bottorn 10% of
S0.61 Below average

Par Link Click

Bottomn 35% of



FACEBOOK — Ad Accounts

Business Settings

Enter ID / Asset Name / . ) m Touch of Modern Decor
T Touch of Modem Decor » e i Dwnied by: Touch of Modern Decor 1D: 3621735557928838
BItelEy. = LN = & Add People & Assign Partners A Add Assets
. Hide closed ad accounts
Users -~ People Partners  Connected Assets
People Touch of Modern Decor
Partners People
System Users These people have access to Touch of Modern Decor. You can view, edit or d
permissions.
B Accounts A C
Pages
Ad Accounts

Business Asset Groups
Apps
Instagram Accounts

Line of Business

WhatsApp Accounts
cg{, Data Sources v
@ Brand Safety v

[ B P ST SR



FACEBOOK

Account Quality

“ Sabila Mur
”

@ Account Issues
g Account Status Overview
Facebook Account

f= Facebook Business Accounts

Account Status Overview

Facebook Account
The status of your Facebook account impacts your personal ad account and access to certain features
for managing advertising assets.

In tast 30 days

“ Sabila Nur No Advertising Issues
-

Business Accounts
The status of your business accounts impacts the ad accounts, shops and advertising assets they own.

Abinna Cosmetics No Advertising Issues
1D: 233725424986057 In tast 30 days

A

Gind Nho No Advertising Issues
1D: 2887304064841992 In last 30 days

1D 126877709520537

Manad Pada
ID: 1820020937264522

. Jampa Shop No Advertising Issues

Morgan Shop
ID: 1072282676514261

In last 30 days

Mo Advertising Issues

Inlast 30 days

No Advertising Issues
Inlast ays




@ Chrome File Edit View History Bookmarks Profiles Tab Window Help Q © v B & @ © ® = Q & & Wed25Aug 4:119PM

® fii Fiverr / Inbox X $ Facebook - log in or sign up X ~ Niloy IT Institute | Your better i X § Facebook - log in or sign up X 4. Overview - Distribution Summi X + (v}
& - C @& ads.google.com/aw/overview?ocid=289634043&euid=307539257&__u=1008214193&uscid=28963404... ¢ - T e = @ ; i @ 2 @ ® 7 R
iix Apps Z SSLCOMMERZ Lo... ICC FTP SERVER €3 Google Translate ! Gmail & Maps > Video Editing Onli... @ Help & Support|F.. fi Seller Dashboard @ SSL Comerce Panel » Reading List
1
— . (o} m \ C @ A 691-919-4682 Distribution Sum...
— 4 Google Ads A" campalgns SEARCH REPORTS TOOLS & REFRESH HELP NOTIFICATIONS anlsurrahmannlloy‘l S@Qmall'com
SETTINGS
@ Update your tax info - Please update your “GST/HST Registration Number” or you may be subject to higher taxes. FIXIT E
Overview P Y Campaign status: All; Ad group status: Al ADD FILTER

Recommendation: e

2l k) Impressions ¥ Avg. CPC Cost : Recommendations :
Insights ¢ ‘
3.05K 227K $0.65 $1.99K
» Campaigns Q ;dasd group does not have any
1.9K 140K
» Ad groups Get your ads running by adding ads

to each ad group

-

Ads & extensions

D 950 70K

Videos

-

-

Landing pages

» Keywords 0 0
4th quarter 2018 3rd quarter 2021 MIER
» Audiences
» Demographics o . .
2p Campaigns : Measure conversions H
* Plpcemicnts Cost v Clicks v CTR -
= o Select the action that you'd like to track
» Settings P
9 @ Trafic vers le site Web 'CAS$1,991.83 3,049 1.35%
ggt the S_fogle i A conversion action is something valuable to your business
= Ads mobile app @ vidéo youtube CA$0.00 0 0.00% that people do after interacting with your ads.




.’ Chrome File Edit View History Bookmarks Profiles Tab Window 4> 100%

Q@ ©

§ Facebook -loginc X 4

Help

® fii Fiverr / Inbox X § Facebook-loginc X Niloy IT Institute | ¥ X Overview - 538-65 X 4

bxg @3 3 Qo -

(@ & ads.google.com/aw/overview?ocid=592054443&euid=307539257&__u=1008214193&uscid=59205444...

iii Apps Z SSLCOMMERZ Lo... ICC FTP SERVER €3 Google Translate ! Gmail & Maps » Video Editing Onli... i’ Help & Support | F...

Qa @ N\ |0

SEARCH REPORTS TOOLS & HELP
SETTINGS

= 4 Google Ads | All campaigns

1/2 > @ Your ads aren't running - Make a payment towards your overdue account balance.

a Y

Overview Campaign status: All; Ad group status: Al ADD FILTER

Recommendations

Qe @ o ® =
Campaigns - 257-
© m 4

fi Seller Dashboard @@ SSL Comerce Panel »

Q & & Wed25Aug 4:20 PM

X 4, Overview-462-95 X  + (v}

«/_Glb,:i*

860

Reading List

"‘!

462-953-1670 :i
NOTIFICATIONS

anisurrahmanniloy18@gmail.com

24

x

5
e

. Clicks ¥ Impressions ¥ Avg. CPC Cost .
Insights = S H
» Campaigns - ’
» Ad groups 70 7K
D » Ads & extensions
» Landing pages 35 3.5K
» Keywords
Audiences
0 0
2 Nov 2020 23 Aug 2021
» Placements
» Settings
Campaigns : Search keywords © ADDKEYWORD  }
M
+ Mo ‘ Cost v Clicks v CTR - Cost v Clicks v CTR -
© Top Life Insurance 69 1.03% @ life insurance US$102.47 35 1.57%

Get the Google
Ads mobile app




@ Chrome File Edit Tab  Window

Q@ ©

View History Bookmarks Profiles Help Gr1w00% @ & @ © ® & Wed 25 Aug 4:22 PM

@ P (99) Business Manager X ® Ads Manager - Manage ads - ( X -

o
Q

(& @ business.facebook.com/adsme

@ Campaigns  1445349362367872 (1445349362367.. ~ Updated just now ) Discard Drafts Review and publish (1) X

= © Additional information X il

Does your business, % Elise Cries¥;, focus on politics or on advocating for issues of national importance? We'll use this information to improve the quality of ads shown to people. ~

E '4
Yes No

@ Campaigns in the European Region may be affected Starting on 6 July, we're updating our privacy controls in the European Region to align our products with evolving regional privacy guidance. As peo... Learn more X Q

Q_  Search and filter

Maximum: 25 Jul 2018-25 Aug 2021 =

3 Campaigns 99 Ad sets [T) Ads
W - 2 Edit - & A/Btest 5] SO T ¢ @ Rules + View Setup @ Ill Columns: Performance "= Breakdown w Reports =
Oon/Off Campaign name Delivery T Bid strategy Budget ::t:i\:g"bu“o" © Results Reach Impressions Cost per
. Instagram Subscriber ® Active Lowest cost p.1,000.00  7-day click 23,204 90,814 176,376
Daily Link Clicks
. My6nukaums B Instagram: @elisecries &... Completed Lowest cost p-3,500.00 7-day click 136 34,347 52,055
Lifetime Link Clicks
[05.06.2020] Mpoaswxenue Elise Cries New s Off Lowest cost /s p.150.00 28-day click o... 436 15,23 50,966
. MilView Charts  #*Edit (WDuplicate Daily Page Likes
® [05.06.2020] MNpoasuxerue Elise Cries ES Off Lowest cost p.150.00  28-dayclicko... 5 740 887
Daily Page Likes
{:5:? ® [05.06.2020] Mpoaswxenue Elise Cries In Off Lowest cost p.80.00  28-day click o... 5,634 22,808 41,299
E Daily Page Likes
. [05.06.2020] Mpoasuxerue Elise Cries Off Lowest cost p-300.00 28-day click o... 1,936 77,616 189,533
Q Daily Page Likes
@ > Results from 10 campaigns @ Multiple attrib... - 571,019 1,161,109
Multiple conversions People Total Multip

c’tv.,Z\.

& s

a O

. .

@q.




@ Chrome File Edit View History Bookmarks Profiles Tab Window Help Q © v B & @ © ® & Wed 25 Aug 4:23 PM

@ P (99) Business Manager X # (99) Ads Manager - Manage ai X - (v}
(= (& @& business.facebook.com/adsmanager/m “am ct=9292041 >15674&business_id=1034891820339695&global_scope_id=1034891820339695&na Q ¥ z N @

ﬁ Campaigns  Elicit (929204124551574) v Updated just now ) Discard Drafts Review and publish X
= il
e Advertising changes affect Facebook advertising Facebook's solutions to help address Apple's iOS 14 advertising changes now take effect in your ad account. Apple's changes will negatively affect ... View Updates X
E ’

Q_  Search and filter Maximum: 7 Feb 2021-25 Aug 2021 = o
Resource centre B3 Campaigns 39 Ad sets [7] Ads
=k W - 2 Edit - & A/Btest B SO @ ¢ @ Rules w View Setup @ Il Columns: Performance w "= Breakdown w Reports v
On/Off Campaign name Delivery 1 Bid strategy Budget soen;i\:g"bm'on © Results Reach Impressions
Carousel_Feb #' Ad set off Using ad set bi... Using ad set bu... 7-day click or ... 325 48,399 87,372
. il View Charts  #°Edit (BDuplicate Link Clicks
> Results from 1 campaign @ 7-day click or ... 325 48,399 87,372

Link Clicks People Total




@ Chrome File Edit View History Bookmarks Profiles Tab Window Help Q © v B & @ © ® & Wed 25 Aug 4:23 PM

@ P (99) Business Manager X ® (5) Ads Manager - Manage ad: X - Q

& (& @& business.facebook.com/adsm 1anage/campaigns?act=849664229090470&kbt 5_id=172384950109235&global_scope 7238495 35&nav_e Q W s @
(g} Campaigns Instagram Ads (849664229090470) v Updated justnow () Discard Drafts Review and publish X
= Q_ Search and filter Maximum: 14 Jun 2021-25 Aug 2021 Wl
s Va
0 Resource centre @ 3 Campaigns 29 Ad sets [7] Ads
W - 2 Edit v Il Customise = Reports w
Q
o " . . © Attribution .
e n/Off Campaign name Delivery 1 Bid strategy Budget setting © Results Reach Impressions Cost per
. Landscape - | choose You Instagram Ads ® Active Lowest cost $10.00 7-day click 56 5,728 6,488
Daily Link Clicks
. Mariam _ Robin's Next Day Instagram Ads ® Active Lowest cost $10.00  7-dayclick 52 6,390 7,308
Daily Link Clicks
. Reach- Sikh - Copy ® Active Lowest cost $5.00 7-day click 43,359 43,359 73,819
Daily Reach Per 1,000
. Ad3 Completed Lowest cost $7.00  7-dayclick 324 3,006 5,001
Daily Link Clicks
. Reach- Nikkah Completed Lowest cost $5.00 7-day click 14,644 14,644 14,775
Daily Reach Per 1,000
. Instagram Stories Completed Using ad set bi... Using ad set bu... 7-day click - - -
Link click
. Instagram #1 Completed Lowest cost $5.00 7-day click 840 6,992 11,057
Daily Estimated ad recall li.. Per estim
> Results from 7 campaigns ©@ 7-day click - 66,224 118,448

Multiple conversions People Total Multip




Instagram

. happysoulfilms
Sponsored

~—

- |
.f’? { Ao oy

Get Quote

O QY A

happysoulfilms Capture your Wedding day with the best
Cinematography!... more




Happy Soul Films cee
Sponsored -

Wedding Videographers in Toronto! Get a Quote
today!

HTTPS://WWW.INSTAGRAM.CO...
Wedding Videographers in WATCH MORE

Toronto! Get a Quote Today!



"5 Elise Cries cen
Sponsored -

Hi!
We are a young and daring group, ready to
conquer the world with our songs! ...see more

D)

MUSICIAN/BAND

Elise Cries [lb

8,280 people like this

0 O @ lelalelaan.. 4 comments 15 shares

[[b Like C] Comment d} Share

Full-size preview



Transferring data from www.gstatic.com...

Overview &  Campaigns Today 14Mar2021 w ¢
Recommendations o
Insights = I rey :
9 Y  Campaign status: All but removed ADD FILTER 0\ - m i = . ‘ ~
EEARCH SEGMENT COLUMMNE REPORTS DOWHLCALD EXPAND MORE
= Campaigns
O e Campaign Cost impr. 4 Interac | MrACHON | 0 st Conversion: Cost/ | pony.rate | Eid strategy
) rate conv. type
| Campaigns =~ | 2 O A S 2 A I - &5 o
Auction insights 24 Maximise
uction insigl |:| & B Smart Shopping Uss7.19 3813 Clicks 0.63% Us50.30 0.00 usso.oo 0.00% conversion
value
p * Ad groups
Fd Maximise
O e ) Bumper Plates - New Us$2.09 123 . 5.69% UsS$0.30 0.00 Us$0.00 BO0% | T
Product groups
& %1 Brand Campaign - New US$0.42 9 7 77.78% US50.06 0.00 US$0.00 0.00% Target CPA
Clicks
* Ads & extensions
[0 @  [EY Weight Plates & Weightiifting Platform - New US§2.95 129 - 465%  USS0.49 000 US$0.00 Gy | OHER.
* Videos
* Landing pages O e EY weight bench - New USS4.54 26 cncé 11.54% Us$1.51 0.00 US50.00 0.00% CPC (enhanced)
* Keywords
3 Maximise
O e I8 bumbbells - New Us$0.73 128 Gijiiee 2.34% Us$0.24 0.00 US$0.00 D.00% e
* Audiences
O ® Y HomesGarage Gym-New USS0.85 a2 - 714%  USS028 000 US$D.00 ol | MaimEs
h ) Clicks ) ) X < £ conversions
* Demographics
=l [ &_feb_search Us50.11 22 {,“rki 13.64% Us50.04 0.00 Us$0.00 0.00% Target CPA




Creata

(Bowicue |»  LEM | v

Campaign Nam
Ingtagram Post Surprise! Pienso an tu mira

Instagram post: Follow e [@onljhaydes W

Instagram post: Is this how girls do £ Lmiaa..

Post: "My vary Brat covir comes out this Frd..

Instagram Fost Sound on My "Serlal Laver
Instagram Past Sound on: My “Serisd Lover

instagram Post Sound on: My “Serial Lover

o o= s & - e

& Aciive

o Complated

# Compéated

Gff

» Complaled

» Completed

Using ad ...

Using ad ...
Lowest cost

Laing ad
Lenvwast cost

Lenwvast cost

Budget
$60.00

Lilebme

Lising ad

Using ad

$40.00

Lilebms

Using ad

$77.00

Lt

$80.00

Liletine

Risults
343

L ink CHgicy
1.182

Link Chcies

2.0

Link Clicis
2,585
ThiuFiEys
132

Link Creks
2778
ThruFiaps
298

ThiuFLays

Reach
5333

27808

34552

5934

4554

22124

4579

View Setun i

Impressions

10,550
32.630
35028
6,131
5,700
25,184

4601

e

Cost per
Result

5008
Fer Lisik Choe
s0.02
Per Lk Chei
S0.01
Per Limk Chicic
2003
Cog] per T
50,30
P Lank Chek
004

Conlped Th

$0.03

iasl ey Th

=



FACEBOOK

Security Center
Business Settings

) T i
M Mridul General Store - () Two-Factor Authentication -~ Backup Admin Added
Two-factor authentication makes it harder for others to gain access to your You have at least one other admin in this business who can help if you get
e business account and take control of your assets. For more information, go locked out of your account.
Pages to the help center.
Ad Accounts Who's required to turn on two-factor authentication? Add
Business Asset Groups No one -
Apps
Instagram Accounts e
(L)) Business Verification
Line of Business
Verified on Jun 11, 2021.
WhatsApp Accounts
ats. cou
d%, Data Sources v
View Details
@ Brand Safety v
Ny . .
Registrations hd
A, Integrations v

@ Payment Methods

@ Security Center



Campaign Budget Optimization On .
Campaign budget optimization will distribute your budget across ad sets to

get more results depending on your delivery optimization choices and bid

strategy. You can control spending on each ad set. Learn More

Campaign Budget

Daily Budget $1,500.00

Actual amount spent daily may vary.

Campaign Bid Strategy
Lowest cost

Show More Options -



FACEBOOK

Business settings

S SocialDhaka Lid. -

B Q@ <

10 DS

®
&

Pages

Ad accounts

Business asset groups
Apps

Instagram accounts
Line of business

WhatsApp accounts

Data sources v
Brand safety v
Registrations v
Integrations v

Payment methods
Security Centre
Reguests
Notifications
Business info

Setup Guide

o Q@

Business information

SocialDhaka Ltd.
Business Manager ID: 675609926461993
Primary Page: None

Business details

Legal name of business
SocialDhaka Ltd.
Address

32/1 Segunbagicha, Ramna
Dhaka, Dhaka 1000
Bangladesh

Business phone number
01610-394585

Website
https://socialdhaka.com/
Tax ID

No tax 1D

© Verified

3 Apr 2021

Business history

Export a history of management actions taken by people in this business account.

Last updated by Mohammad Raihan Kabir Munim on 4 April 2021
Created by Saidur Rahman Sakil on 11 December 2020

Ad account creation limit
1

Business options

Two-factor authentication

@l Permanently Delete Business

& Edit

£2 Edit

¥ View Details

> Export

Noone w



» Updmad jm now | 5 I Hu sl @il Futilsn .

() AdSets k(77

o
:
§
.
7
8

il
88 Adsens ™| Ads for 1 Ad Set ’
L +]

T ' = [+ Rl - Whittil SRR .

Crgdivary ] Did Strwiegy Dopcipet  Last Sigraifscant Edii Fesulty Reach brgress s Besult A Sprei Ends Scheduls

. I F RGEN u A £ Ly g £l Ari 1 5. 8." nbal 3] LIng
. FC I IRE | EXF B Achive W Faal 2 1204 1280 £ Ongoing g
. UK | EX PLAYERS & A : panlTl Coat E20D8  Now 112020 92 4 ] i184 £242 L5688 Ongoing  Mow VIL 2020 - Ongoeng
._ J ¥, | JLIHaLE B ACir Ll oot 2000 Mo 11 b 2 Bz 1552 f8&s £9.37 Kngodng Mds W 2020 - Ongoeg
._ LF F & A L ol Coat Moy 17 z B T 1.5% £l

. LG § LI, & AL Ll Mos 11, 3020 9T ] 1,243 £9.02

] ; . L Dol ool Mow 11, 2020, 92 4 1 TS (T £9.87 J0ing  Miow 10, 2020 - Ongoeng
. A Ex P ¥, # ArTre sl Sl MNir T, 2020, 9-F T LEE 18951 £1.d4 Cioos Oy Mo 10, 2020 - Dngoen)
& ok B AR ol LT E2000 Mo 2020, %2 4 30 1 25 o9 Ongoing N i L]
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(M Duplicate ~w S Eit w G ABest H O @ @ Rules w

Campaign name Delivery + Bid strategy Budget Results Reach
. [16/01/2021] Prarnating hitps:/fireworkshou.. @ Active Lowest cost RM30.00 a7
. MNew campaign @ Aclive Using ad set bid... Using ad set !:;u
. [16/01/2027] Promoting hittps:/fireworkshou,. @ Actjve Lowest cost RM3D.00 96
. conversion @ Active Using ad set bid. Using ad set -IJ_IL!.... -

» Results from 4 campaigns @

Conversion ads
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— . # 1 216-588-6562 cyrus - Vulcan Str.. 4
Googie Ads All campaigns cowcn  mpows  Toms  STMeSa o 0 ; sdjadid@gmail.com
' ~
— A -
Overview i o Y  campaign status: All but removed  ADD FILTER O\ = m E e e - ‘ ~
SEARCH SEGMENT COLUNME REFORTS DOWNLOAL EXPAND MORE
Recommendations ; ;
- 4 i Interaction A Cost/ Bid strategy
& Campaign PV Cost Impr. L Interac ite Avg. cost  Conversion: Ty Conv. rate type
Insights
475 Maximise
: D & E, Smart Shopping . Us5189.99 51,275 : 0.83% Us50.45 287 Us566.31 0.67% conversion
~ Campaigns Clicks alis
Campaigns e .3 : 117
O e [T Brand Campaign - Mew - US$14.04 228 i 51.32% Usso.az 3.00 Uss4.68 2.56% Target CPA
Auction insights ) L. 102 Maximise
D & m Bumper Plates - New US559.04 1,683 Clicks 6.06% US50.58 032 US5186.72 0.3% e o
* Ad groups ) R 79 Maximise
B D & m Weight Plates & Weightlifting Platform - New = US540.30 1,627 Clicks 4 86% Us$0.51 0.00 Usso.00 0.00% e
Product groups 36 Maximise
O e ) Dumbbells - New - Us$11.74 1,112 e 3.24% Us50.33 0.00 Uss0.00 0.00% o
* Ads & extensions 12 Maximise
O e E} Home & Garage Gym- New - Uss21.64 637 Clicks 5.02% UsS$0.68 0.00 Us$0.00 GO0% | O esinis
* Videos
D & Equipment for CrossFit T UsSs17.20 1367 Clici.?; 2712% UsS$0.59 0.00 usso.oo 0.00% Maximise clicks
* Landing pages
O e [ &_feb_search - Us$11.53 493 Clic%i 5.68% Usso.a 0.00 Us50.00 0.00% Target CPA
* Keywords R
18 Maximise
O e B} urethane Bumper Plates Us$15.85 343 i 5.25% Usso.88 0.00 Us$0.00 a00% | o ercions
* Audiences T
H i 16 Maximise
O e IE} Fower Rack Campaign US$7.20 566 Clicks 2.83% US50.45 0.00 Us50.00 00K | - ercions
* Demographics
Total: All but removed campaigns () — USS440.65 60,251 m?:-.ﬂ 1.53% Usso.4s 6.18 US§71.29 0.67%
W

Plaromaonts




Q) Search or add filters

@ Campaigns 98 Ad Sets 7] Ads

t4 Export = I Columns: Performance

Costper  Quality Ranking Engagement Conversion Rate

Name T Results Reach Impressions : Rate Ranking Ranking Amount Spent Ends
Result  Ad Relevance Dia... Ad Relevance Dia..  Ad Relevance Dia...
> [ awareness._.. [ 15,393 28,193 149,493 50.09 = - i $1,414.63 Ongoin
ThruPlays Cost per ...
> [ awareness._.. ® 29,417 24,297 378,868 $0.11 - - - $3,248.74 Ongoin
ThruPlays Cost per ...
> [3 conversions.. @ 39 20912 118,990 $62.97 = = - $2,45598 Jan20
visited w... Per visite...
» [ conversions.., @ as 8712 51,082 $68.78 - = - 52.407.31 Mov13
visited w. .. Per visite...
» [ conversions.. e 43 12,684 98,224 557.57 - = - $2,475.42 Ongoin
visited w... Per visite...
» [ conversions.. @ 45 12,620 57,552 $55.57 - = - $2,500.72 Ongoin
visited w... Per visite...
» [7] conversions... L] 40 12,548 104,226 $62.50 = = = $2,500.00 Sep25
5 Results from 18 car - 118,403 1,601,515 - $37,946.21

People Total Total Spent




Last month: Jul 1, 2018 = Jul 3 -

i Add filters to narrow the data you are seeing.
R Search » V Filters.v + 2 " HiE you Si% Seeing Mote: Does not include today's ¢
Bz Account Overview 3 Campaigns 1 selected EE Ad Sets for 1 Campaign g Ads for 1 Campaign
B Duplicate = S Edit w More w Rules w View Setup ( J) Columns:KB w Breakdown w Reports w
Purchases Website ot e Purchase Website CPM (Cos'
Ad Set Name & Purchases Conversion Purchases Purch::e ROAS (Return Purchase per 1,000
Value Conversion on Ad Spend) ROAS (Return i

06/07/2019_Shopping and fashion, Jewelry 266 $23,441.35 $23441.35 $32.22 2.73 2.73

06/07/2019_Ring (jewellery), Jeweiry,Fashy 354 $29,832.68 $20,832.68 $30.40
- Default ... 683 $51,164.71 $51,164.71 $36.47

06/07/2019_Lookalike (US, 8 Default ... 817 $43,802.36 $43,802.38 $£31.00

@«
@«
() 06/07/2019_Lookalike (US, 2%} -
@«

@ 06/07/2019_Broad 515 $45,862.34 $45,862.34 $33.52

Results from 12 ad sets {} 2,414 $208,729.54 $208,729.54 $33.77 2.56 2.56
Total Total Total Per Action Average Average




- All campaigns » 1 216-588-6562 cyrus - Vulcan Str...
= 4 GOOQIE i¥e 5 . o L sdjadid@gmail.com

Smart Shopping

Overview @ Enabled Status: Limited by budget [ Type: Shopping Budget: US$210.00/day Optimisation score: 70.2% I
]
Recommendations Ad GI’OUPS Yesterday 13Mar2021 = < 3
Insights
2 300
~ Ad groups
| Ad groups 0 T
13 Mar 2021
Auction insights +
e ra =
Y  Adgroup status: All but removed ADD FILTER O\ = m ﬂ i i . e
D Pro duc’l groups SEAACH SEGMENT COLUMNS REPORTS DOWHLOAD EXFARND MORE
Ads D [ ] Ad group Status Ad group type J Clicks Impr. CTR Avg. CPC Cost Conversions Cost / conv. Conv, rate
s Shopping -

* Products O e Ad group Eligible Simiart 425 51,275 0.83% Uss50.45 US5189.99 287 Us56e6.31 0.67%
* Landing pages Total: Al 425 51,275 0.83% USS0.45 Us5189.99 287 USS66.31 0.67%

Placements v Total: C.. 425 51,275 0.83% Uss50.45 US5189.99 287 Us566.31 0.67%

Settings 1-10f1
+ More

Reporting is not carried out in real time. Time zone for all dates and times: (GMT-04:00) Eastern Time. Learn mare
Some inventory may be provided through third-party intermediaries.
You'll see Media Rating Council (MRC) accreditation noted in the column header’s hover text for accredited metrics.

® Google, 2021.




